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				THE PAGE YOU’RE LOOKING FOR, COULD NOT BE FOUND

Explore the latest articles from our industry experts
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Millennials Social Values Segmentation Report

By  Environics | GenZ, millennials, Report, Segmentation, Social Values
Using analysis of Environics Social Values surveys, we identified six distinct Millennial segments that differ, sometimes drastically, sometimes subtly in their world views, attitudes, interests, lifestyles, motivations, and beliefs.
Read More
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3 Reasons Why ESG (Still) Matters

By  Lauren | Article, Energy and Environment, Investments and Planning, Social Values
Lauren Binette gives 3 reasons why ESG still matters and why investment marketers should pay attention to ESG-inclined consumers.
Read More
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Sense of Belonging: Newcomer Perspectives from the GTA

By  Environics | Article, FocusGTA, Public Consultations
Newcomers specifically show extra positive sentiment towards where they live, learn why this matters from our latest Focus GTA data.
Read More
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To my daughter… and her future employers

By  Darragh | Article, GenZ, Workplace Culture Spaces and People
This International Women's Day, Sarah Roberton provides some advice for her daughter, and her future employers. This years theme #InspireInclusion
Read More
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Kosta – Passion and Purpose at Environics

By  Kosta Panaritis | Article, Health and Wellness, Workplace Culture Spaces and People
In this Q&A, Kosta provides a glimpse into his Environics journey, highlighting the impact of company culture, his passion for healthcare, and the continuous pursuit of growth—both professional and personal.
Read More
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Celebrating Employee Appreciation Day: Recognition that resonates through an understanding of values

By  Vijay Wadhawan | Article, Social Values, Workplace Culture Spaces and People
Through a Social Values lens, organizations can recognize their employees to unlock the door to more authentic, meaningful, and effective appreciation.
Read More
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The Sober Curious Alcohol Trend: What Motivates Gen Z to Reduce Alcohol Consumption

By  Noa Friedman | Article, Consumer Lifestyle, GenZ, Social Values
Noa Friedman analyzes the sober curious alcohol trend and why Gen Z segments are motivates to reduce alcohol consumption.
Read More
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